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Project Overview
• Farmers’	Market	Promotion	Program	(FMPP)

oProject	title:	Extending	Reach	of	EBT	at	Wisconsin	Farmers’	Markets

• Purpose:	
oBetter	understand	barriers	SNAP	participants	face	in	accessing	and	using	
federal	program	dollars	at	Wisconsin	farmers’	markets

• Goal:
oDevelop	outreach	strategies	for	farmers’	markets	to	engage	SNAP	audience	
and	increase	participation



Project Partners
Five	Counties	&	Four	Community	
Partners

• Brown	County;	Downtown	Green	Bay	Market
• Portage/Wood	Counties;	Downtown	Stevens	
Point	Market	and	Wisconsin	Rapids	Market,	in	
partnership	with	Farmshed

• Milwaukee	County;	Fondy Food	Center
• Rock	County;	Janesville	Farmers’	Market



Phase 1: Survey Findings



Survey Findings



Survey Findings



Outreach
• Definition	– Community	Toolbox
People	use	the	word	"outreach"	to	describe	a	wide	range	of	activities,	from	actual	delivery	of	services	
to	dissemination	of	information.	As	a	tool	to	help	expand	access	to	healthy	services,	practices	or	
products,	outreach	is	most	often	designed	to	accomplish	one	of	the	following	(or	some	combination):

o Directly	deliver	healthy	services	or	products
o Educate	or	inform	the	target	population,	increasing	their	knowledge	and/or	skills
o Educate	or	inform	people	who	interact	with	the	target	population	(often	called	community	
health	advisors)

o Establish	beneficial	connections	between	people	and/or	organizations”

• Marketing	vs.	Outreach



Community Connector
Extending	Reach	of	EBT	at	Wisconsin	Farmers’	Markets	

Position	Description	
Community	Connector	

	

PURPOSE:	The	___________________________________	Farmers’	Market,	in	collaboration	with	the	
University	of	Wisconsin-Extension,	is	seeking	an	energetic,	passionate,	and	dynamic	individual	to	serve	
as	a	Community	Connector.		This	focus	of	this	position	is	to	promote	the	farmers	market,	connect	
FoodShare	users	and	organizations	to	each	other	and	to	the	farmers’	market,	and	engage	with	the	
community	on	behalf	of	FoodShare	users	and	the	farmers’	market.			

Promote	the	Farmers’	Market	to…	

- Other	organizations	serving	FoodShare	(Wisconsin	Supplemental	Nutrition	Assistance	Program	
(SNAP)	program)	users.		

o Tell	them	about	the	farmers’	market’s	Electronic	Benefits	Transfer	(EBT)	program	
o Learn	about	their	services-	How	might	they	connect	with	what	the	farmers’	market?	

How	can	you	coordinate	similar	efforts?	
o Provide	them	with	information/marketing	materials	about	the	market	and	its	programs	

- FoodShare	users		
o Tell	them	about	the	farmers’	market-	what	do	you	like	about	the	market?	Why	do	you	

shop	there?	
o Highlight	their	ability	to	use	FoodShare	at	the	market-	talk	about	your	experiences	with	

the	program!	
o Tell	them	about	any	incentive	programs,	activities,	or	other	services	that	may	be	of	

interest	or	use.	
- City	Officials,	Chamber	of	Commerce,	Other	Organizations	

o Tell	them	why	the	farmers’	market	EBT	program	is	important!	
o Ask	them	to	promote	the	program	in	their	marketing	efforts,	planning	efforts,	and	

strategic	plans	
o Provide	them	with	information/marketing	materials	

Connect	the	following	people/organizations…	

- FoodShare	users		
o With	the	farmers’	market	
o With	other	available	assistance	programs	(UW-Extension,	WIC,	other	services	in	the	

community)	or	organizations	
o With	other	FoodShare	users	

- Farmers’	Market	
o With	the	University	of	Wisconsin-Extension	
o With	other	organizations	serving	FoodShare	users	

Engage…	

- FoodShare	users	at	the	farmers’	market.	Examples	include:	
o Meeting	new	users	at	the	market	and	showing	them	around	



Quest Card Sleeves



Infographic Poster



Stakeholder Sheets



Website

http://fyi.uwex.edu/ebtoutreach/



Brown County –
Community Connector



Outreach Sites
• Special	Events

o Green	Bay	Juneteenth	Celebration
o Children’s	Museum	FIT	Kids	Event

• Summer	Picnics	
o Early	HeadStart
o Healthy	Family	20	year	celebration	Saturday	

• Back	to	School	Stores:	St	Vincent	De	Paul,	YMCA,	Green	BayEast High,	
Howard	Suamico

• Block	Parties:	Whitney	Park
• Farmers	Markets
• Food	and	Hunger	Network
• Riding	the	city	bus	and	engaging	in	conversation



Lessons Learned
• Personal	Values	&	Experiences	Important	Perspective
• Personal	stories	shared	with	agencies	on	the	challenges	of	food	access
• Comfort	and	experience	approaching	peers	in	causal	settings
• Challenges	of	everyday	life	affect	follow	through,	planning		and	

reporting	results
• Challenge	to	find	someone	who	is	job	ready,	not	working	and	from	the	

population	we	are	working	to	serve.
• Summer	bus	transportation	pass
• People	skills	top	priority



Next Steps
• Model	supported	by	community	and	coalition	partners
• Insights	from	2016	market	season	will	guide	future	efforts
• Continue	model	in	2017;	Focus	on	market	accessibility	for	older	adults	

and	individuals	with	limited	mobility



Milwaukee County –
Community 
Connector efforts at 
Walker Square 
Farmers Market



Walker Square Farmers Market

• Open	June	– October
• Thursdays	and	Sundays	from	7	am	to	3	pm
• Volunteer	market	coordinators	and	paid	

interns	to	run	EBT	operations.	Support	from	
Southside	EAT	Coalition,	Milwaukee	Farmers	
Market	Connection	and		UW-Extension



Walker Square Farmers Market Culture

• Most	Walker	Square	residents	are	Latino	and/or	Hispanic	households
• Hmong	family	farmers/producers
• Shoppers	represent	a	diverse	Southside	population	including	many	

refugee	families
• Walker	Square	Cultural	Festival	held	at	Market



WSFM Community Connector
• Recruitment	– Bilingual	Spanish	speaking	

student	with	familiarity	of	Walker	Square	and	
surrounding	neighborhoods

CC	Outreach
• At	Milwaukee	County	FoodWIse	lessons
• Southside	WIC	clinics
• Partner	agencies
• Tailored	outreach	plan	to	include	CC’s	

personal		connections:
• Neighborhood	churches
• Schools
• Soccer	camps



End	of	Season	Results
Market	shoppers	surveyed	1-2	times	a	month	to	capture	
why	and	how	often	people	were	visiting	the	farmers	
market,	and	if	they	knew	EBT	was	an	option.

During	the	first	two	market	surveys:

66%	of	people	interviewed	at	the	market	did	not	know	
they	could	use	EBT

Of	those	who	knew,	the	majority	learned	about	the	
option	via	word	of	mouth	or	from	a	WIC	clinic

“I’ve	been	coming	every	time	the	market	is	up	and	had	
no	clue	I	could	use	my	card	here.”	

During	the	last	month	of	market	surveys:

90%	of	shoppers	interviewed	at	the	market	knew	they	
could	EBT

All	learned	via	word-of-mouth,	from	Community	
Connector	at	a	previous	market,	or	from	WIC

2015 2015	EBT	
amounts	by	
Month

2016 2016	EBT	
amounts	by	
Month

N/A June	27,	2016	 $187.00

July	2015	 $157.00 July	2016	 $2,889.00

August	2015	 $1,932.00 August	2016	 No	data	yet

September	
2015	

$4,473.00 September	
2016	

$7,740.00

October	2015	 $4,262.00 October	2016	 No	data	yet

GRAND	TOTAL	
2015	

$10,824 GRAND	TOTAL	
2016

$10,816



• Including	community	
connector	principles	at	
nutrition	education	lessons

• Promotion	for	all	markets	in	
Milwaukee	that	accept	
Federal	Nutrition	Benefits

• Everyone	calls	FoodShare
something	different!	
Streamlining	promotion	
efforts	and	language	

• Creating	additional	cross-
cultural	educational	materials

• Staff/volunteer	support	to	run	
EBT	efforts	

Moving	Forward:	Opportunities	
and	Lessons	Learned



QUESTIONS?

An	EEO/AA	employer,	University	of	Wisconsin-Extension	provides	equal	opportunities	in	
employment	and	programming,	including	Title	VI,	Title	IX	and	ADA	requirements.



MILWAUKEE	FARMERS
MARKET	CONNECTION
Policy,	Systems,	&	Environmental	Change	in	Milwaukee	Area	
Farmers	Markets

JENNIFER	CASEY,	RDN,	EXECUTIVE	DIRECTOR





Farmers
Markets

•Fondy Farmers	Market
•Schlitz	Pop	Up	Farmers	
Market

•Milwaukee	County	
Winter	Farmers	Market	

Fondy
Farm	
Project

•Farm	Hub	– Land,	
Resources	for	small	
farmers

•Second	site	in	2017!

Milwaukee	
Farmers	
Market	

Connection	

•Multisector	Coalition	to	
connect	farmers	markets	
to	low	income	
consumers

Mission:		to	connect	neighborhoods	to	fresh	local	
food	– from	farm	to	market	to	table	– so	that	
children	learn	better,	people	live	healthier,	and	
communities	embrace	cultural	food	traditions.





2016	Top	Retail	Sites	for	SNAP

1st Superstores:	 $34,337,302,850	 51.73%	

2nd Supermarkets: $19,687,954,131	 29.66%

3rd Convenience	Stores:		 $3,737,586,325	 5.63%

__________________________________________________________

And	near	the	bottom	of	firm	types:

Farmers'	Market	 $14,590,395	 0.02%	





Farmers	Market	Can	be	Part	of	the	
Solution



The	promise	of	farmers	markets	(FM’s)
Promising	venues	for	improving	access	to	healthy	food

Federal	policy	supports	FM’s	for	helping	increase	produce	intake	for	low-income	
Americans1

1	- United	States	Department	of	Agriculture	(2015).	Learn	About	SNAP	Benefits	at	Farmers’	Markets.	Retrieved	from:	
http://www.fns.usda.gov/ebt/learn-about-snap-benefits-farmersmarkets	

Chronic 
Disease



Milwaukee	Farmers	Market	Connection	-
project	overview
Established	2014

2-year	$200k	“Healthier	Wisconsin	Partnership	Program”	grant	to	improve	access	to	farmers	
markets	in	Milwaukee	by	low-income	and	diverse	populations
◦ Increasing	federal	benefit	redemption	rates	at	farmers	markets
◦ Creating	a	culture	shift	resulting	in	wider	diversity	of	farmers	market	shoppers

Primary	Partners:
◦ Fondy Food	Center

◦ Model	farmers	market
◦ Culturally	diverse,	vibrant	farmers	market
◦ High	rates	of	benefit	redemption

• Medical	College	of	WI	– Center	for	Healthy	Communities	&	Research
◦ Research	expertise
◦ Evaluation



The	MFMC	Coalition
~20	activemulti-sector	members
◦ Farmers	markets	(Washington	Park,	Hartung Park,	Shorewood,	53212,	
◦ Healthcare	(Columbia	St	Mary’s,	Aurora)
◦ Non-profit	(Feeding	America	SE	WI,	Hunger	Task	Force)
◦ Governmental	(UWEx,	MKE	Health	Dept,	WIC)

Activities:
◦ EBT	Training	&	Technical	Assistance
◦ Creating	a	culture	of	inclusivity	at	FMs	- cultural	competence	training
◦ Grants	submissions	for	city-wide	incentive	program
◦ Pilot	fruit	&	veggie	prescription	program	
◦ Marketing	
◦ Others:	e.g.,	Advocacy,	gleaning,	composting,	lead…

GOAL:	improve	access	to	FMs	for	diverse	populations



Early	sucess

17%	SNAP	increase	in	MKE	County	FM	from	2015-2016	



SNAP	ELIGIBLE	HOUSEHOLDS



Lack	of	Awareness	of	SNAP	@	FMs	

Findings	from	a	UW	Ex	survey	of	low-income	consumers:

60%	didn’t	know	that	SNAP	was	an	option	at	some	MKE	area	FMs.



Marketing	Pilot



Marketing	Pilot



Next:	Joint	Marketing
Current	Challenges:	
◦ Translating	informative	materials	into	successful	marketing	campaign	targeting	diverse	populations	
◦ Distribution

◦ Coalition	members	fidning solutions	(UWEx)

◦ Funding		



The	Fruit	and	Vegetable	Prescription	
Program



The	Rx	Process
Highlights:

• Anonymous	

• Minimal	provider	effort

• Two	$20	prescriptions
• 4	weeks
• 8	weeks	

• Market	hours	and	location	
included	

• Reminder	card	for	providers	
• Name	of	market
• Rx	amount	



Results	– Satisfaction
• 95%	rated	program	as	“good”	or	better

• Choices	were:	poor,	fair,	good,	very	good,	excellent

• 71%	felt	$40	amount	was,	“Just	right”	

• 95%	plan	to	visit	the	market	in	the	future

• May	be	skewed,	as	some	likely	plan	
to	return	in	order	to	use	2nd prescription

• Other	comments	from	participants:
• Wanted	a	wider	selection	of	fruits	at	market
• Wanted	other	farmers	markets	to	be	included



Thank you!


